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The magic of Al

Our expertise lies in knowing
where Al makes the biggest impact.

We don't apply it everywhere, and we don't
expect it to replace the entire creative process.

We focus on the moments where it adds real value:
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We used Al at the points where
It truly transforms outcomes.

Al EXPLORATION Al Al Al
CREATIVE
INTAKE RESEARCH STRATEGY PRODUCTION
DEVELOPMENT
Otter.qi, Perplexity, Copilot, ChatGPT, ChatGPT, ChatGPT,
Microsoft Copilot, Copilot, ChatGPT deckster Midjourney, Midjourney,
Notion Al (exploring), Runway, Firefly, ElevenlLabs,
Mutiny Al Leonardo, Runway, Soraq,
(exploring) Gemini Suno

Research is accelerated, creative development
is expanded, and production is streamlined.

Al EXPLORATION

MEASURE &
OPTIMIZE

Google Analytics
GA4 + Al insights,
Pattern89

These enhancements mean clients get stronger creative thinking, delivered faster,
with less friction, a clear step-change from slow, cumbersome agency models.



Baker Hughes S3

Insights
at speed

AVEVA - APM

Exclusive Phrases and Terms:
* Modular and composable solution - This term is unique to Cordant’s description of its
offerings, emphasizing the flexibility and customization of its solutions.
+ Edge-to-Enterprise - This phrase highlights the comprehensive range of Cordant's

Th rou g h AI too | S I | ke C h atG I:)T - an d t h e rlg ht p rom pts _ VA = solutions, from the operational edge to overarching enterprise systems.

+ Autonomous intelligence models - This term reflects Cordant’s approach to integrating

our C reat|ve tea m Can acce I e rate mar ket an d com pet|t|ve . . % traditional physics-based models with modern Al technologies, which is not commonly
. . .. < 4 mentioned by competitors.
u ndersta nd | ng by Com preSS| ng Weeks Of a nalysls |nto hou rS, % * Non-linear dynamic ML Models - This phrase emphasizes Cordant's advanced use of
= machine learning models that go beyond linear predictions, setting it apart from other
brands.
O ur p rocess ra p | d |y SCans ma rket Sl g Nna IS’ Synth esl|zes « Scenario analysis and simulations - While other brands might offer simulations, the
. .. . . . specific combination with scenario analysis is emphasized as a key feature of Cordant.
com pet|to r pos|t lonin g an d messa g N g ' an d va | |d ates t h e * Integrated data processing, model management, and ML Ops - This combination of

Baker Hughos - Cordant

. . . features underlines Cordant’s end-to-end approach to managing and optimizing models,
learnings and gaps with human expertise. : - A ——

+ Codify domain expertise - The phrase focuses on Cordant's ability to embed industry-

specific knowledge into its tools and solutions, enhancing operational effectiveness.

Whlle these tools a re not Su bstitutes for more robust prlmary : = * Gap-to-potential performance tracking - This phrase is used to describe the ability to
E track the gap between current and potential performance, which is a distinctive feature of
or customer research, they enable a small team of marketers = Cordants optimization tools
. . . . . . 3 + Holistic asset health management - This term reflects Cordant’s comprehensive
to q uic kly b ul |d a SOl Id fo un d at Ion Of I nSIg htsv enou g h to approach to managing asset health across an entire fleet or operation, which goes
launch campaigns with confidence and momentum. oo e

+ Co-pilotinsights approach - This unique term indicates Cordant’s tool that assists
operators by providing actionable insights in real-time.
. B H = = « Autonomous intelligence models - Cordant uses this phrase to describe their self-
Examples: Perplexity, Copilot, ChatGPT : - 5 R
learning models that autonomously detect and analyze asset health, setting it apart from
competitors.
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Faster paths to
the right ideas

Building on the insights from desk research, we use Al
tools like ChatGPT to spark and shape the concepts that
grow into brand narratives, positioning frameworks, and
messaging pillars. They also help us to quickly generate
inspiration for taglines, creative platforms, and campaign
themes - providing a springboard for our creative teams.

By leveraging tools such as Midjourney and Runway, we
can create fully realized campaign assets without relying
on a large art department — allowing us to sell concepts
through to executive leadership more quickly.

Examples: Copilot, ChatGPT, deckster (exploring), Mutiny Al
(exploring), ChatGPT, Midjourney, Runway, Firefly, Leonardo, Gemini




Scaling ambition,
not cost

Our approach blends creativity, technology, and Al has
transformed creative development, enabling us to generate,
adapt, and scale campaigns at a speed and volume traditional
models can't match.

Entire productions, from taglines and visuals to videos and
digital assets, can be delivered in weeks with smaller teams and
greater flexibility.

We can produce more for the same budget, or the same scope
in a fraction of the time.

This opens the door to ambitious ideas that would once be cost-
prohibitive or logistically impossible, now achievable with
precision, speed, and scale.

Examples: ChatGPT, Midjourney, ElevenlLabs, Runway, Sora, Suno
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It's time for you.

Because you've been strong for
them during addiction, now it's
time to check in on you.

Support for Family & Children.




HOW CAN WE HELP YOU?

Let's pick a campaign. We'll do it
with you.

We prefer to work side-by-side with our clients as
an augmenting tool rather than disappearing in our
own box.

We'll work with your teams to design Al workflows
and engineer prompts that work for your business.

Then we'll get to work doing the fun stuff — breaking
you out of the sea of sameness.
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THAT'S GREAT. WHAT ELSE?

Elevate organizational maturity

We are ready to partner with your team to meet immediate needs
while building longer-term capabilities. As your team’s skills grow,
our role can shift towards more complex challenges that demand

deeper expertise.

This transition is guided by our organizational assessment tool, recently
updated for Al, which helps us to evaluate strengths and opportunities
across 8 Elevate dimensions:

Leadership & Environment Outcomes & Performance

5.
. Tools & Technology 6. Actionable Insights

. Omnichannel Experiences 7. Standardized Delivery
. Problem Identification & Recovery 8. Competencies




MORE?

Let's redefine "PRM”

Let's decrease leakage and improve referral volumes.
Our approach aligns marketing, outreach, and
operations to create frictionless referral experiences.

By breaking the process into its key moments, we
identify and remove friction — like unclear steps or
administrative burdens - to create a seamless,
intuitive experience for physicians.

To modernize your efforts, we can supercharge "PRM"
using Al, like listening posts, private LLMs, and even
yield management tools.
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Why us?

Fast. Proven. Future-Ready.

Our approach blends creativity, technology, and
strategy to deliver ambitious work that once felt
out of reach.

5+ years working with Al tools and roots in fast-
moving industries like gaming have sharpened
our ability to experiment and push creative
boundaries.

We continuously test and deploy new tools
to unlock faster, smarter ways of working,.

And we've proven it — outperforming
established agencies to win meaningful work.

RTRN

5+ years of
iteration

Learned
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A Member of Andersen Consulting

John Breen, NYC

+1 (917) 912-1401
[breen@endeavormgmt.com

Ryan Nash, LA

+1 (512) 350-1064
ran.nashrtrnstrate y.COMm

Rich Thomas, LA

+1 (213) 422-1879
rich.thomas@rtrnstrategy.com
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